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adding office space

1,000,000 SF.
2016
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Meeting room
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Data Sheet:
member profile
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Serendipity Labs
Female Friendly Workplace
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Downmarket Coworking Brands
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80% Male 20% remale

Serendipity Labs
Across All Industries
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35% 20%

Independent Start Up

VS:

Downmarket Coworking Brands
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Corporate
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Independent Start Up






