
The FORTUNE Knowledge Group, in collaboration with gyro, a global advertising agency, conducted a worldwide survey 
in June 2015 on whether a sense of purpose affects the way a company is perceived and the effect culture has on 
business relationships. The sample comprises 500 respondents (all director level or above who have influence over 
key business decisions): 40% are based in the United States, 40% in Europe and 20% in Asia. All companies surveyed 
have annual revenues of $500 million or more; 26% have revenues exceeding $1 billion.
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60%

said knowing what 
a partner stands for is 
much more important than 
innovativeness (21%) or 
market dominance (20%).
 E

 
98%
 
say having a mission 
statement is a good thing 
even when set goals are 
hard to achieve.
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80% 
of respondents agree 
that a company’s biggest 
idea is often the one 
upon which it is built.

A  
81%
of execs agree that 
companies successful at 
long-term relationships make 
a direct correlation between 
their beliefs and the way
     they conduct business.
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… because a 

purpose creates 
an emotional 
connection…

… and is valued
more highly than 
business brawn or 

even brains…

 
...and will lead 
to successful 
long-term 

relationships.

… that 
is stronger 
than cultural 
differences...

 
A strong 

corporate culture 
starts with 
an idea that 
is the seed…

…that grows into 
something strong 
and healthy…

are sharing their 
company’s purpose and 

values with stakeholders 
more than they did five 

years ago.

 
85%

 … It is a source 
of pride that 
ought to be
shared…  

60%
 prefer partners that 
are intent on doing 
what’s right even 

if it doesn’t 
maximize revenue.

… and is 
more important 
than maximizing 

financial 
results…

 
14%

say culture caused a 
relationship to sour 
compared to lack of 

trust (72%) or lack of
collaboration (68%).

 
of execs will make

short-term financial
sacrifices to

cultivate a long-term
relationship.

 
68%

BEYOND THE BRAND:


